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Energy companies are all about balance, all about movement, all about transformation. The Nalcor symbol
embodies this and more - encompassing all core parts of the business in a sleek, modern design.

With curved, arcing shapes, there is a constant sense of fluid motion and activity contained in this symbol
- representing the flow of energy. The movement represented by this symbol speaks to growth and mirrors
the evolving nature of the energy industry - thereby positioning Nalcor as a leading, global player.

As the three segments of the symbol flow together, 3 sense of synergy and balance is created, representing
the different parts of the business working together as one. The curved, streaming shapes formed by
the white space not only speak to the flow of energy, water, wind and oil - but also symbolize an entrance
and exit point in the company. Energy constantly enters the organization and, with our expertise and
forward-thinking, is processed and transformed to 3 modern, usable form of power. Further, the white
space in the symbol forms the shape of the N and L of Newfoundland and Labrador - evoking a strong
sense of pride to those who live in this province. With all these elements contained in 3 circle, it adds
an approachable tone and ensures strong continuity between Nalcor and the sub-brands.

The colours chosen further reinforce that Nalcor is a multi-faceted energy leader. Because the existing
brand holds such equity, the blue draws upon the current Hydro logo for continuity and relevance. Symbolizing
water and the clean, organic elements of our environment, this fresh blue also speaks to hydro, wind
and renewable energy. The grey represents oil and gas and all aspects of energy tied to the solid, powerful
earth. The blue and grey were combined to embrace all parts of the organization, while offering an element
of dynamism and balance.

The grey segment of the symbol anchors the entire logo - as the parent company, this speaks strongly
to an organization rooted in stability and power and immediately communicates dominance over its
sub-brands. With a clean, timeless dynamic, this colour represents strength, while symbolizing infrastructure
and technology.

A futuristic, modern and unique font was chosen to differentiate itself from other energy competitors.
With clean and simple curves, it offers a timeless approach in a3 modern, powerful grey that communicates
3 tech-savvy, knowledgeable organization.

These standards are the only acceptable usage of the Nalcor logo. Requests for a change or deviation
from these standards, or any questions or concerns, should be directed to:

Communications Advisor
Nalcor Energy

P.0. Box 500 Columbus Drive
St. John’s, NL A1C 0C9

Tel: 709.737.1311
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These guidelines set the standards for the usage of the Nalcor logo. They are not meant
to obstruct creativity, nor to address every design scenario, but to provide a standard
of quality for all materials produced.

on application. As a rule of thumb, energy
50mm (approx. 2") is the standard size
to be used on A4-formats or similar. [

standard size ‘
The size of the logo may vary depending \\ n a I CO r
[

50mm

minimum size Q\¥ nalcor

For best reproduction, the logo should not e
be smaller than 25mm (1") wide. | |

25mm

free zone
The height of the letter “I” has been

used to measure the free zone around
the logo. No objects are allowed within n a | CO r
this zone with the exception of the \

sub-brand titles. energy

A. Recommended free zone
B. Minimum free zone
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